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Job Description
	Job title:
	International Communication and Engagement Manager 

	Department/School:
	International Student Recruitment 

	Grade:
	7 (£38,249 - £49,559)

	Location:
	University of Bath premises


	Job purpose

	Based in the International Student Recruitment team, the International Communication and Engagement Manager plans, delivers and evaluates the programme of communication and digital engagement activity for prospective international students, to support the delivery of the University’s international recruitment objectives for UG and PGT programmes.

The postholder works closely with International Student Recruitment colleagues, the central Marketing/Comms team and Faculty/School Marketing teams to create and deliver these plans and to ensure an integrated and coordinated approach across the University.
Acting as an expert point of contact for digital engagement, the Manager reports directly to the Head of International Student Recruitment and maintains full oversight of the department’s communication plans.



	Source and nature of management provided 

	Head of International Student Recruitment



	Staff management responsibility

	The postholder has no direct reports but will have supervisory responsibility for ambassadors and student assistants at key points throughout the year.



	Special conditions 

	The successful candidate will be required to undertake a Disclosure and Barring Service check. Some evening and/or weekend work will occasionally be required for which time-in-lieu is provided. Time off may be limited during critical times of year. Occasional off-campus travel may be required in UK or overseas, involving overnights stays.



	Main duties and responsibilities 

	1
	Manage, plan and deliver a programme of digital student recruitment and conversion activity, working with International Recruitment and Marketing colleagues as appropriate. This will involve running, moderating and participating in events, including live webinars, chats and virtual open day events, as well as coordinating the involvement of student ambassadors, alumni and university colleagues to support the activities. 



	2
	Lead on planning and delivering communication plans for international digital and in-country events, covering promotion, invitations and follow-up messaging via digital platforms including the CRM. Ensure content is timely, engaging, inclusive and relevant to the target market. Work with Recruitment and Marketing colleagues to ensure a coordinated approach across University teams and communication channels. 


	3
	Create and commission relevant and engaging content, appropriate for an international audience, for social media and for the University of Bath website. Curate, update and maintain content on International Recruitment-related web pages, including the developing suite of country-specific pages. 



	4
	Prepare agent, counsellor and key stakeholder communication plans, ensuring appropriate messages are shared across the relevant networks in a timely fashion. This includes the regular creation and circulation of newsletters and bulletins, creation and maintenance of web content, and messaging around agent and counsellor events. 


	5
	Lead on International Recruitment liaison with international agents, partners, embassies and British Council teams to leverage digital opportunities that support and complement the international student recruitment strategy. Create and commission compelling and current content for partner channels. 



	6
	Develop and create content to support international recruitment strategies through social media channels and platforms (Facebook, LinkedIn, Instagram, YouTube, Snapchat, TikTok, Threads, etc.), managed by the Department of Marketing, Communications and External Affairs. Liaise with the Social Media teams across the University to ensure alignment across channels.


	7
	Work closely with the Campus Events and Conversion teams to engage and manage international student ambassadors in peer-to-peer marketing campaigns, covering social media, chat tools such as The Ambassador Platform and recruitment events. 



	8
	Support the planning and delivery of promotional plans for International Scholarships, liaising with International Recruitment and Marketing colleagues, to deliver targeted and timely scholarship communication.   



	9
	Monitor, analyse and evaluate the impact of digital recruitment and in-country activities to inform future planning. Report insights to senior managers and International Recruitment and Marketing colleagues. 



	10
	Use analytics to identify trends in the international communication space and to propose new opportunities and initiatives for digital engagement with prospective international students. 



	11
	Take the lead in representing the International Student Recruitment team at meetings linked to digital engagement and international communication related projects. 



	12
	Work closely with other conversion and engagement professionals who manage related projects such as calling campaigns, peer to peer platforms and offer holder events.


	13
	Collaborate with colleagues across the University (Admissions, Marketing, Finance, Accommodation, Student Support) to ensure the student journey is optimised at every stage and meets the communication needs of prospective students.  



	You will from time to time be required to undertake other duties of a similar nature as reasonably required by your line manager. You are required to follow all University policies and procedures at all times and take account of University guidance. 
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Person Specification

	Criteria
	Essential
	Desirable

	Qualifications
	
	

	A first degree or equivalent 
	X
	

	A postgraduate degree or professional qualification in a relevant marketing, recruitment or communications discipline.
	
	X

	Experience/Knowledge
	
	

	A proven track record of planning and implementing communication and recruitment projects that deliver tangible results 
	X
	

	Experience of using CRM systems to deliver audience focused, segmented recruitment or conversion campaigns
	X
	

	Experience of developing and implementing successful social media strategies across multiple channels and platforms
	X
	

	Experience of developing engaging and compelling content for international audiences
	X
	

	Experience of evaluating results and insights and applying learnings to communication plans.  
	X
	

	Experience of managing and working collaboratively with multiple stakeholders in a multi-disciplinary organisation.
	X
	

	Knowledge and understanding of the International Higher Education sector.
	X
	

	Experience as point of contact for expert communications advice and support in a range of differing scenarios
	X
	

	Demonstrable experience of working on web content management systems and other digital platforms 
	X
	

	Knowledge of accessibility issues and standards, trends, best practices, and requirements
	X
	

	Demonstrable understanding of web usability
	X
	

	Ability to use web analytics tools (e.g. Google analytics)
	
	X

	Understanding issues facing international students and knowledge of sources of insight available to inform plans
	
	X

	Cultural awareness and experience in dealing with international organisations and individuals.
	
	X

	Skills
	
	

	Excellent presentation skills, appropriate for a range of internal and external audiences. 
	X
	

	Outstanding oral and written communication skills, with great attention to detail.
	X
	

	Ability to communicate and influence at different levels with internal and external stakeholders.
	X
	

	Ability to use creative and innovative skills – with a flexible and creative approach to addressing marketing/recruitment challenges.
	
	

	Ability to balance demands of range of stakeholders with differing priorities and ways of working  
	X
	

	Excellent IT skills, including the ability to use relevant software packages to fulfil requirements of the role 
	X
	

	Strong copy-writing and proofreading skills
	X
	

	Strong organisation and project management skills – able to set priorities and proactively manage own workload whilst using initiative and be proactive   
	X
	

	Attributes
	
	

	Enthusiastic, energetic and committed to growing and supporting our international student community.
	X
	

	Commitment to providing excellent customer service.
	X
	

	Ability to prioritise, meet deadlines and manage multiple workstreams and projects simultaneously.
	X
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