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Job Description

	Job title:
	Marketing and Communications Officer 

	Department/School:
	Campus Services

	Grade:
	6

	Location:
	University of Bath, Claverton Down Campus



	Job purpose

	
To play a key role in the development, implementation and evaluation of the marketing and communications strategy for Campus Services. 

The role will enhance student engagement, support student experience objectives, and promote accommodation and ResLife services to internal and external audiences through insight-led, targeted and innovative marketing activity. The role will also play a key part in driving the marketing and promotion of Campus Services’ commercial initiatives, collaborating closely with hospitality, retail, and other commercial partners to elevate activity throughout the summer months.

You will contribute to strategic planning, using data, feedback and market insight to continuously improve performance, ensuring that communications are effective, inclusive and aligned with the wider University objectives. 




	Source and nature of management provided 

	
ResLife Marketing, Communications and Events manager.  
Dotted line to Campus Services Marketing & Communications Manager.




	Staff management responsibility

	
Day to day supervision and management of any Casual social media assistants and Intern Placements




	Special conditions 

	
You will, from time to time, be required to undertake other duties of a similar nature as reasonably required by your line manager. This will form part of your substantive role and you will not receive additional payment for these activities

During peak work periods (Such as Open Days and Arrivals) you may be required to work beyond normal working hours/days in order to meet the requirements of the task. Adequate notice will be given and time off in lieu will be agreed with the Manager.


	Main duties and responsibilities 

	Marketing Strategy

	1.
	Work with the ResLife Marketing, Communications and Events Manager and Campus Services Marketing and Communications Manager to implement and refine an effective marketing and communications strategy in accordance with the department’s objectives and take responsibility for specific marketing campaigns.

	2.
	Collate and interpret competitor, market, student, and customer insight to inform strategic marketing decisions, highlighting key trends and emerging opportunities across all areas of Campus Services.

	3.
	Liaise with key central University services to ensure the department’s marketing and communications activity aligns with and strengthens wider University strategies. Build strong working relationships with the Undergraduate (UG) and Postgraduate Taught (PGT) Recruitment teams, as well as the Central Marketing & Communications team, to provide effective input into recruitment campaigns and conversion initiatives.

	4,
	Develop effective internal communication processes and procedures to ensure coherent activity, strong marketing awareness, and buy in across the wider team and department. Provide clear support and guidance to staff on all aspects of marketing and recruitment.

	5. 
	Ensure full adherence to all relevant legislation, including Data Protection Act 2018, UK GDPR, Consumer Rights Act 2015, and any other statutory or regulatory requirements governing the organisation’s operations. Support audits, reviews, and quality assurance processes by providing accurate information and maintaining well‑organised records.

	Digital Marketing

	1. 
	Review and update all content for the ResLife and Campus Services web pages using the University’s Typecase system, ensuring that all written, audio, video, and social media content is accurate, engaging, and aligned with departmental objectives. Work closely with the web team to ensure all content reflects the department’s vision and strengthens its profile for internal and external audiences. Use current analytics software to track webpage performance, producing clear summaries and recommendations that inform continuous improvement and drive meaningful change across digital content and user experience. 

	2. 
	Enhance, plan, and implement CRM activity to drive and increase accommodation applications, for the postgraduate and undergraduate market.

	3.
	Create clear and, accessible digital content for accommodation web pages, including new programmes, news, events, and wider digital communications. Develop engaging promotional activity that strengthens recruitment, sales, and communication through dynamic digital storytelling—using video production, photography, and social media to bring the student experience to life and deepen audience connection.

	4.
	Manage the department’s social media channels by creating and scheduling regular, engaging content across all platforms. Develop and maintain a clear content calendar, ensuring posts are timely, relevant, and aligned with departmental priorities. Support and coordinate student takeovers and other interactive activity to enhance digital storytelling and audience engagement. Track and evaluate campaign performance and post engagement, using insights to refine content and improve reach and impact, while adhering to agreed budget limits.

	5.
	Ensure relevant content and articles are gathered and published in a timely manner for reslife.bath.ac.uk. Monitor all ResLife pages regularly to maintain accurate, up to date, and engaging content. Work closely with student contributors to source authentic stories, insights, and experiences that enhance digital storytelling and strengthen student engagement.

	6. 
	Take a lead role in shaping and delivering the content for the Welcome and Arrivals portals, ensuring information is accurate, engaging, and aligned with the ResLife experience.

	7.
	To provide training and supervision to casual social media assistants ensuring their time is managed, and they support the delivery of our digital engagement objectives.

	Marketing (print and design)

	1. 
	Maintain and update a range of marketing, promotional, and publicity materials in line with brand guidelines, working closely with relevant departmental stakeholders to ensure content remains accurate and up to date. Liaise with in‑house designers on all production requirements to deliver high‑quality, on‑brand materials.

	2.
	To use software such as Adobe suite and Canva to edit and update existing templates and artwork.

	3.
	Lead the planning, coordination, and supervision of film and photo shoots involving staff, students, hospitality, retail and accommodation spaces, ensuring all activity aligns with departmental objectives and brand standards. Work collaboratively with the ResLife Marketing, Communications and Events Manager and Campus Services Marketing and Communications Manager to set priorities, manage logistics, and deliver high quality visual content that supports marketing, recruitment and commercial goals.

	4.
	Oversee the coordination and development of the department’s entries for the undergraduate and postgraduate prospectuses, working closely with programme teams and the University’s Marketing and Admissions teams to ensure content is accurate, compelling, and aligned with departmental priorities.

	Communication and Feedback 

	1.
	Lead the collection and analysis of feedback from across the ResLife and wider Campus Services teams, producing clear monthly reports that inform service development, operational improvements, and strategic decision‑making

	2.
	Proactively monitor student forums, social media channels, and review platforms to identify emerging themes, risks, and opportunities. Ensure feedback is accurately recorded, responded to, and shared with relevant Campus Services stakeholders to drive continuous improvement and enhance the student experience.

	3.
	Provide guidance and oversight to Communications Champions across Campus Services, ensuring the ResLife tone of voice and key messages are consistently applied across all communication channels and touchpoints.

	4.
	Lead the planning, coordination, and delivery of student focus groups across Campus Services, ensuring insights are captured effectively and translated into actionable recommendations that support service enhancement.

	5.
	Oversee the planning, promotion, and evaluation of ResLife and Campus Services events, attending key activities as required to ensure high‑quality delivery, strong student engagement, and effective feedback capture.

	6.
	Provide clear direction, support, and quality oversight to the hourly paid ResLife Ambassadors, ensuring they confidently and accurately deliver key messages to students and contribute effectively to Campus Services communication and engagement goals.

	General responsibilities 

	1.
	Ensure that, as part of your duties, you minimise environmental impact. 

	2.
	Ensure that, as part of your duties, you follow Health and Safety Guidance. 

	
You will from time to time be required to undertake other duties of a similar nature as reasonably required by your line manager. 






[image: ]
Person Specification

	Criteria
	Essential
	Desirable

	Qualifications and professional background
	
	

	Educated to degree level or able to demonstrate equivalent professional experience.
	X
	

	Significant experience in a marketing, communications or digital environment, with responsibility for delivering a broad range of tasks and projects, with a key focus on social media management. 
	X
	

	Experience working within Higher Education and an understanding of sector‑wide policy developments.
	
	X

	Experience supervising, training staff and line management experience. 
	
	X

	Driving licence
	X
	

	Communication and interpersonal skills

	Exceptional written and verbal communication skills, with the ability to convey complex information clearly, accurately and engagingly to diverse audiences.
	X
	

	Excellent interpersonal skills, enabling effective communication with colleagues at all levels, students, and members of the public.
	X
	

	High standards of grammar, spelling, and written presentation, with strong editing and proofreading skills.
	X
	

	Commitment to delivering excellent customer service and maintaining positive, professional relationships.
	X
	

	Digital, creative and technical Skills

	Strong computer literacy, including confident use of digital tools, content management systems, and analytics platforms.
	X
	

	Strong working knowledge of design and creative software, with the ability to produce high quality visual and digital materials.
	X
	

	Strong information management skills, with accuracy, attention to detail, and the ability to analyse, interpret, and present complex data.
	X
	

	Professional approach

	Proven ability to organise and prioritise a demanding workload, managing competing deadlines effectively.
	X
	

	Strong problem solving skills and the ability to exercise sound judgement.
	X
	

	Ability to think strategically and contribute to the development and implementation of policy and process improvements.
	
	X

	A collaborative team player who is supportive, motivated, and committed to continuous improvement.
	X
	

	Demonstrates a proactive approach to sustainability, community responsibility, and ethical working practices.
	X
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Effective Behaviours Framework- Delivering the Experience

	
Campus Services have identified a set of effective behaviours or ‘acts’ which we value and have found to be consistent with high performance. Part of the selection process for this post will be to assess whether candidates have demonstrably exhibited these ‘acts’ previously. 


	Striving for Excellence:
Planning and organising workloads to ensure that deadlines are met within resource constraints. Producing a high standard of work and consistently meeting objectives.


	Providing Outstanding Service:
Willing and able to provide a professional, friendly and quality service to students, staff, commercial customers, visitors and suppliers. Displaying a positive ‘can-do’ attitude and tailoring the service to suit differing customer needs.


	Problem Solving:
Able to remain calm under pressure and use initiative to overcome issues. Being proactive to ensure problems are not repeated and able to make suggestions on how we can improve.


	Being Adaptable & Flexible:
Being open to new ideas and ways of working. Able to respond to shifting priorities and support colleagues when required.


	Doing the Right Thing:
Being aware of how your behaviour impacts others. Showing respect and tolerance, being open and honest. Supporting environmental and fair-trade campaigns within Campus Services.


	Caring:
Having a genuine desire to support others well-being. Being kind and compassionate to colleagues and customers.


	Teamwork:
Building effective working relationships. Working co-operatively with a wide range of inter-personal skills.


	Developing self and others:
Showing commitment to own development. Seeking and accepting feedback.
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