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ABOUT ME 

I’ve been a marketer for over 25 years, As an independent consultant, in 

agencies and within client organisations, working with brands ranging 

from Coca-Cola to the Cabinet Office.  

I began my working life as a copywriter writing ads for products ranging 

from crisps (potato chips) to data encryption technologies. Since then, my 

career has spanned executive roles in both agile tech start-ups and large 

corporations including BT, Hallmark, WPP and NBC Universal. I’ve also 

served as an adviser and interim director for organisations such as the 

Goodwood Estate where I’ve led digital transformation projects 

As a lover of both the art and science of marketing, my ‘sweet spot’ is the 

intersection between brands, digital media, data, and commercial 

innovation. I’m drawn to organisations undergoing rapid change, during 

early growth phases, new product development and the repositioning of 

established businesses. As such, my role as a marketer involves working 

with creative, technical, commercial, and operational specialists. 

In my current role, I lead the marketing for a software-with-services 

business that provides management tools, clinical expertise and advanced 

analytics to help large employers measurably improve the wellbeing of 

their employees 

I’m an occasional visiting lecturer on subjects including international brand 

management and social media. When I have spare time, I compose, 

record and remix music in my basement home studio. 

Fun fact: When I worked in TV my boss was a guy called David Cameron. 

Not sure what happened to him. We’ve lost touch. 

Topic areas I can offer support and guidance 

Marketing, Brand strategy. Digital channels / innovation. PR. Media. 

Investor Relations.   

Something I know now that I wish I had known at 

the beginning of my career 

If you’re a knowledgeable specialist in a specific field, you are 

valuable. If you are a trusted intermediary between a number of 

specialists, you’re invaluable. 

How would this advice have helped me? 

I would have embraced the role as conductor sooner, rather than 

spending years striving to be a star soloist. 


